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How to Drive Leads with Smart Mobile Marketing.

,W
V�RIÀFLDO�� Mobile surpassed PC  
,QWHUQHW�XVDJH�IRU�WKH�ÀUVW�WLPH�LQ�
2014. Americans now spend more 
time on mobile apps and browsers 
than desktop��PDNLQJ�PRELOH�DQ� 
HVVHQWLDO�FKDQQHO�IRU�DOO�PDUNHWHUV� 

7KHUH·V�QR�GHQ\LQJ�FHOO�SKRQH�XVH�LV�XELTXLWRXV�WKHVH�GD\V��:KHWKHU�\RX·UH�ZDONLQJ� 
GRZQ�WKH�VWUHHW��RQ�WKH�EXV��RU�LQ�D�FURZGHG�FRIIHH�VKRS��FKDQFHV�DUH�\RX·OO�VSRW�D� 
JRRG�SRUWLRQ�RI�WKH�FURZG�FRPSOHWHO\�HQJURVVHG�LQ�WKHLU�VPDUWSKRQHV��,Q�IDFW�� 
$PHULFDQV�DUH�VR�DWWDFKHG�WR�WKHLU�SKRQHV�WKDW 75% admit to bringing their  

phones to the bathroom.�<LNHV�

5HVHDUFK�VKRZV�WKDW�4 out of 5 buyers use smartphones to shop. And, these 
VPDUWSKRQH�XVHUV�FRQYHUW���WLPHV�EHWWHU�WKDQ�WKHLU�GHVNWRS�FRXQWHUSDUWV���

,Q�VSLWH�RI�WKHVH�IDFWV��QHDUO\�����RI�PDUNHWHUV lack a mobile strategy.

It appears that two major mobile myths are holding marketers  
back from reaching out directly to mobile users.
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http://www.convinceandconvert.com/mobile/7-mobile-marketing-stats-that-will-blow-your-mind/
http://www.convinceandconvert.com/mobile/7-mobile-marketing-stats-that-will-blow-your-mind/
http://www.comscore.com/Insights/Press-Releases/2012/9/Retailers-Carving-Out-Space-in-the-M-Commerce-Market
http://www.mobilemarketer.com/cms/news/research/13963.html


Mobile Myth 1: 
Mobile marketing is only for B2Cs.

0DUNHWHUV�DVVXPH�WKDW�EXVLQHVV�WR�EXVLQHVV�EX\HUV�GR�WKHLU�UHVHDUFK�ZKLOH�RQ�WKH�MRE�
UDWKHU�WKDQ�RQ�WKH�JR��UHVHUYLQJ�WKHLU�PRELOH�SKRQHV�IRU�PRUH�SHUVRQDO�XVH��

5HVHDUFK�VKRZV that’s wrong. 
,Q�IDFW��%�%�GHFLVLRQ�PDNHUV�DUH�OHDGLQJ�PRELOH�DGRSWLRQ��,Q�WKH IDG Global Mobile  

Survey,�����RI�H[HFXWLYHV�ZHUH�IRXQG�WR�UHVHDUFK�SURGXFWV�RU�VHUYLFHV�IRU�EXVLQHVV� 
RQ�PRELOH��QHDUO\�DV�PDQ\�DV�XVH�D�WDEOHW���

Savvy marketers need to be sure that their B2B outreach is properly  
optimized for mobile, or else miss out on a huge opportunity.

Mobile Myth 2: 
Mobile does not convert leads or drive sales.  

$OWKRXJK�GDWD�UHYHDOV�PRELOH� 
YLVLWV�FRQYHUW�LQWR�VDOHV�� 
marketers remain skeptical.
*RRJOH�UHOHDVHG�Estimated Total Conversions�ODVW�IDOO��GHPRQVWUDWLQJ�WKDW�PRELOH�LV�DQ�
H[WUHPHO\�SRZHUIXO�SXUFKDVH�LQÁXHQFHU�UDWKHU�WKDQ�D�FORVHU��:KLOH�PRVW�FXVWRPHUV�ZLOO�
XOWLPDWHO\�FRQYHUW�LQ�VWRUH��LI�DSSOLFDEOH��RU�DFURVV�PXOWLSOH�GHYLFHV��WKHLU�LQLWLDO�GHFLVLRQ�
LV�LQÁXHQFHG�E\�WKHLU�PRELOH�H[SHULHQFH��%HFDXVH�WKH�HYHQWXDO�VDOHV�WDNH�SODFH�LQ�VWRUH�
RU�RQ�RWKHU�GHYLFHV��VRPH�PDUNHWHUV�KDYH�IDLOHG�WR�UHFRJQL]H�WKH�LPSRUWDQFH�RI�PRELOH�
LQÁXHQFH���%XW�LW·V�WKHUH��

The Google Mobile Path to Purchase�VWXG\�FRQÀUPV�WKH�WUHQG������RI�SHRSOH�ZKR�XVH�
PRELOH�WR�UHVHDUFK�JR�RQ�WR�PDNH�D�SXUFKDVH��EXW�����RI�WKRVH�XVHUV�SXUFKDVH�LQ�VWRUH��
ZKLOH�����SXUFKDVH�RQ�D�GHVNWRS�RU�WDEOHW��2QO\�����FRQYHUW�GLUHFWO\�RQ�D� 
PRELOH�SKRQH��

Given that 65% of all searches begin on mobile, mobile is clearly a  
WRS�RI�WKH�IXQQHO�LQÁXHQFHU�EUDQGV�FDQQRW�DIIRUG�WR�LJQRUH�
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http://www.idgglobalsolutions.com/idg-mobile-survey-2014
http://www.idgglobalsolutions.com/idg-mobile-survey-2014
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Gain competitive advantage with a smart  
mobile strategy.

<RX�FDQ·W�DIIRUG�WR�LJQRUH�WKH�GDWD�� 
0DUNHWHUV�ZKR�IDLO�WR�GHYHORS�D�PRELOH�
VWUDWHJ\�DUH�JRLQJ�WR�PLVV�RXW��Get 
the tools you need to launch a  
winning mobile strategy.

           First, build the case for mobile by evaluating  
           the mobile “health” of your website.

$V�D�PDUNHWLQJ�SURIHVVLRQDO��\RX�DUH�UHVSRQVLEOH�WR�PDNH�WKH�FDVH�IRU�D�PRELOH�VWUDWHJ\��
7KH�PRVW�SHUVXDVLYH�DSSURDFK�LV�WR�WUDQVODWH�WKH�FRVW�RI�PLVVHG�RSSRUWXQLW\�LQWR�GROODUV��
6WDUW�QRZ�WR�WUDFN�FRQYHUVLRQ�UDWHV�E\�GHYLFH�

7DNH�D�ORRN�DW�WKH�*RRJOH�$QDO\WLFV�´'HYLFHVµ�UHSRUW��,Q�PRVW�FDVHV��\RXU�PRELOH�WUDIÀF�
VKRXOG�FRQYHUW�DW�DERXW�30% of your desktop conversion rate. 

,I�\RXU�PRELOH�FRQYHUVLRQ�UDWH�PLVVHG�WKH�PDUN��FDOFXODWH�WKH�SURÀW�RU�SLSHOLQH�UHYHQXH�
\RX�ZRXOG�EH�SXOOLQJ�LQ�DW�D�����UDWH���&KDQFHV�DUH�WKDW·V�D�VLJQLÀFDQW�FKXQN�RI�FKDQJH��
7DNH�WKLV�DV�D�FOHDU�ZDUQLQJ�VLJQ�WR�UHYDPS�\RXU�PRELOH�VWUDWHJ\��

1
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http://searchenginewatch.com/article/2289300/Mobile-Traffic-Up-125-but-Conversions-Lag-Behind-Desktop-Study


Second, know your mobile development options.
7KHUH�DUH�HVVHQWLDOO\�3 approaches WR�RSWLPL]LQJ�\RXU�VLWH�IRU�PRELOH��

2

1. Responsive web 
design (RWD)

2. Dynamic serving

3. Mobile Site

RWD uses a single piece of code  
to work across all devices. 

Like RWD, dynamic serving uses the same URL, but serves 
different code depending on what device is detected. 

Mobile sites render on a separate URL built  
VSHFLÀFDOO\�IRU�VPDUWSKRQHV�DQG�WDEOHWV�� 
(For instance, m.websiteexample.com)

$V�DQ�DJHQF\��ZH�UHFRPPHQG�WKH�ÀUVW�RSWLRQ�(RWD)��:H�EHOLHYH�LW�LV�WKH�wave of the future���*RRJOH� 

DOVR�FRQVLGHUV�UHVSRQVLYH�GHVLJQ�DQ industry best practice.�:KLOH�*RRJOH·V�VHDUFK�DOJRULWKP�ZRQ·W�JLYH� 

SUHIHUHQFH�WR�UHVSRQVLYH�RYHU�PRELOH� it’s far easier to get SEO right with responsive.

Pros: 
��5HVSRQVLYH�FRGH�DOORZV�PDUNHW�

� HUV�WR�PDQDJH�RQH�6(2�VWUDWHJ\��

� XQGHU�D�VLQJOH�85/�

��8QLYHUVDO�FRGH�OHDYHV�OLWWOH�URRP��

� IRU�HUURU�DQG�LV�D�VLPSOH�VROXWLRQ��

� IRU�D�FURVV�GHYLFH��XVHU�IULHQGO\��

� H[SHULHQFH�

Cons:
��5:'�FDQQRW�FXVWRPL]H�FRQWHQW��

� GHOLYHU\�EDVHG�RQ�ZKDW�GHYLFH� 

� LV�XVHG��7KLV�PD\�EH�SUREOHPDWLF 

� IRU�WH[W�KHDY\��FRPSOH[�ZHEVLWHV�


+LQW��'\QDPLF�VHUYLQJ�PD\�EH� 
a EHWWHU�RSWLRQ�IRU�WKLV�VFHQDULR�

Pros:
��/LNH�5:'��G\QDPLF�VHUYLQJ��

� UHTXLUHV�RQH�6(2�VWUDWHJ\�IRU� 

� D�VLQJOH�85/�

��'\QDPLF�VHUYLQJ�DOORZV�FRQWHQW��

� FXVWRPL]DWLRQ�EDVHG�GHYLFH�

Cons:
��'\QDPLF�VHUYLQJ�LV�W\SLFDOO\�PRUH�H[SHQ�

� VLYH�GXH�WR�VHYHUDO�LWHUDWLRQV�RI�FRGLQJ��

� IRU�WKH�VDPH�ZHEVLWH�

��6HUYLQJ�FRPSOHWHO\�GLIIHUHQW�FRQWHQW�IRU��

� WKH�VDPH�85/�PD\�KXUW�UDQNLQJV�GXH�WR��

� ODFN�RI�NH\ZRUG�UHOHYDQF\�

Pros:
��$SSV�RU�PRELOH�VLWHV�DUH�LGHDO��

� IRU�HYHQW�RU�DFFRXQW�EDVHG��

� EXVLQHVVHV��7LFNHW�YHQGRUV���

� EDQNV��HWF����DV�WKH\�FDQ�HDVLO\��

� GHOLYHU�D�´OLJKW�ZHLJKWµ�FRQWHQW���

� H[SHULHQFH�WR�XVHUV�RQ�WKH�JR�

Cons:
��0RELOH�VLWHV�RSHUDWH�RII�D� 

� FRPSOHWHO\�VHSDUDWH�85/��

��0RELOH�VLWHV�DUH�SURQH�WR�HUURU��

� DV�WKH\�UHTXLUH�WZR�6(2� 

� VWUDWHJLHV�
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https://developers.google.com/webmasters/smartphone-sites/


*HW�D�FUDVK�FRXUVH�RQ�WKH�´ÁXLG�JULG�µ

$V�D�PDUNHWHU��\RX�GRQ·W�QHHG�WR�XQGHUVWDQG�HYHU\�QLWW\�JULWW\�GHWDLO�RI�GHYHORSPHQW��EXW�
\RX�GR�QHHG�WR�NQRZ�ZKDW�TXHVWLRQV�WR�DVN�DQG�KRZ�WR�FOHDUO\�FRPPXQLFDWH�JRDOV�WR�
\RXU�GHYHORSHU�RU�DJHQF\��6R�EUXVK�XS�RQ�WKH�WHFKQLFDO�EDVLFV�RI�UHVSRQVLYH�GHVLJQ��

Here are 5 essential steps�WR�EXLOG�D�WRS�SHUIRUPLQJ�PRELOH�8;��XVLQJ�WKH� 
UHVSRQVLYH�GHVLJQ�DSSURDFK�

1. *HW�RQ�WKH�ÁXLG�JULG�
5HVSRQVLYH�VLWHV�DUH�EXLOW�RQ�ZKDW�GHYHORSHUV�FDOO�D�´ÁXLG�JULG�µ�
5HVSRQVLYH�FRGH�DOORZV�VLWHV�WR�GHWHFW�WR�WKH�VL]H�RI�WKH�GHYLFH�DQG�
VOLGH�DFFRUGLQJO\�WR�DGMXVW�

2. 7HVW�\RXU�VLWH�DFURVV�GHYLFHV�
+RZ�GRHV�\RXU�VLWH�UHQGHU�DFURVV�DOO�GHYLFHV"�8VH�WKH�IUHH�UHVRXUFH��
“Responsinator.com”�WR�JHW�DQ�LGHD��0DNH�VXUH�\RXU�&7$�GRHV�QRW�
JHW�ORVW�RQ�DQ\�VFUHHQ�VL]H��

3. 0DNH�DOO�FRQWHQW�DFFHVVLEOH�
0DNH�VXUH�XVHUV�FDQ�QDYLJDWH�WR�DOO�VHFWLRQV�RI�\RXU�ZHEVLWH��QR�
PDWWHU�KRZ�WKH�JULG�VOLGHV�

4. 2SWLPL]H�IRU�WRXFK�VFUHHQ�
,W�VRXQGV�VLPSOH��EXW�WKLV�DVSHFW�RI�UHVSRQVLYH�GHVLJQ�LV�RIWHQ�RYHU�
ORRNHG��)RU�H[DPSOH��GRQ·W�DGG�DFWLRQV�WKDW�DUH�WULJJHUHG�E\�KRYHULQJ�
\RXU�PRXVH�RYHU�GURSGRZQ�PHQXV�RU�EXWWRQV��0DNH�VXUH�\RXU�HQWLUH�
VLWH�LV�DFFHVVLEOH�YLD�WRXFK�

$OVR��PDNH�VXUH�WR�OHDYH�HQRXJK�VSDFH�DURXQG�DOO�EXWWRQV�WR�DYRLG�D�
IUXVWUDWLQJ�XVHU�H[SHULHQFH��1RWKLQJ�LV�PRUH�DQQR\LQJ�WKDQ�WU\LQJ�WR�
FRPSOHWH�D�FRPSOH[��WLQ\�VKRSSLQJ�FDUW�SURFHVV�RQ�WKH�JR�

5. %XLOG�IRU�VSHHG�
&KHFN�\RXU�PRELOH�ORDG�WLPH�ZLWK�Google PageSpeed 
Insights��<RX�VKRXOG�LGHDOO\�VKRRW�IRU�D�OHVV�WKDQ���VHFRQG�PR�
ELOH�ORDG�WLPH��0DNH�VXUH�\RXU�HQWLUH�VLWH�LV�RSWLPL]HG�IRU�VSHHG�

:KLOH�WKHVH�5 steps of responsive design�DUH�LQFUHGLEO\�LPSRUWDQW��LPSOHPHQWLQJ�D� 
PRELOH�IULHQGO\�8;�PHUHO\�OD\V�WKH�JURXQGZRUN�RI�D�WRS�SHUIRUPLQJ�PRELOH�6(2�VWUDWHJ\�

7KH�VHFRQG�HVVHQWLDO�FRPSRQHQW�RI�PRELOH�6(2�LV�XQGHUVWDQGLQJ�DQG�RSWLPL]LQJ�IRU�WKH�
LPSDFW�RI�*RRJOH·V�+XPPLQJELUG�DQG�3LJHRQ�VHDUFK�DOJRULWKP�XSGDWHV�

6HSWHPEHU�����
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http://www.Responsinator.com
https://developers.google.com/speed/pagespeed/insights/
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Understand Google’s Hummingbird and Pigeon  
algorithm updates to ace mobile search.

*RRJOH�XQOHDVKHG�WKH�Hummingbird algorithm�EDFN�LQ�2FWREHU������WR�EHWWHU�VXSSRUW�
FRQYHUVDWLRQDO�VHDUFK��'XH�WR�WKH�H[SHFWHG�LQFUHDVH�LQ�VSRNHQ�VHDUFK�RQ�PRELOH�� 
+XPPLQJELUG�VKRRN�XS�6(53V�WR�DFKLHYH�WR�WZR�PDLQ�JRDOV�

1. Increase accuracy�IRU�FRPSOH[�VHDUFK�TXHULHV�

2.�3ODFH�D�greater emphasis�RQ�WKH�.QRZOHGJH�*UDSK�

7KHVH�WZR�IDFHWV�ERWK�ZRUN�WR�FUHDWH�DQ�LPSURYHG�DQG�PRUH�FRQVLVWHQW�FURVV�GHYLFH�
XVHU�H[SHULHQFH�RQ�*RRJOH��$FFXUDF\�IRU�FRPSOH[�VHDUFK�TXHULHV�SURYLGHV�VXSSRUW�IRU�
VSRNHQ�VHDUFK��ZKLOH�DQ�H[SDQGHG�.QRZOHGJH�*UDSK�GHOLYHUV�LQIRUPDWLRQ�IDVWHU�WR� 
users on the go. 

Then, Google’s local search algorithm, Pigeon,�GHEXWHG�LQ�-XO\�������:KLOH�ZH·UH�VWLOO�LQ�
WKH�HDUO\�GD\V�RI�WKH�3LJHRQ�XSGDWH��D�IHZ�ORFDO�VHDUFK�FKDQJHV�DUH�FOHDU�

1.�3LJHRQ�DLPV�WR improve physical location�DQG�ORFDO�� �
� VHDUFK�UDQNLQJV�ZLWK�increased proximity accuracy.

2. Google shared�WKH�DOJRULWKP�integrates local search  

 FORVHO\�ZLWK�JHQHUDO�ZHE�VHDUFK�IHDWXUHV��OLNH�WKH� 
� .QRZOHGJH�*UDSK�

3. 3LJHRQ�JDYH�ORFDO�VHDUFK�GLUHFWRULHV��OLNH�<HOS�� 
� D�VLJQLÀFDQW�ERRVW�LQ�UDQNLQJ�

,I�\RXU�EXVLQHVV�UHOLHV�RQ�D�EULFN�DQG�PRUWDU�ORFDWLRQ��ZKHWKHU�LW·V�RQH�RU�PDQ\�� 
pay close attention to how this search algorithm update unfolds. 
 
&OHDUO\��*RRJOH�LV�SD\LQJ�PRUH�DWWHQWLRQ�WR�PRELOH�VHDUFK�DQG�WKDW�PHDQV�\RXU�EUDQG�
VKRXOG��WRR��You must have an effective mobile SEO strategy to take  
advantage of these developments at Google.

6HSWHPEHU�����
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http://go.webmarketing123.com/PostHummingbirdSurvivalGuide-Website.html
http://www.webmarketing123.com/blogs/marketers-need-know-pigeon-googles-local-search-update/
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ABOUT WEBMARKETING123
$�WZR�WLPH�ZLQQHU�RI�,QF������������DQG�D�FHUWLÀHG�*RRJOH�

3DUWQHU��:HEPDUNHWLQJ����EXLOGV�GLJLWDO�EUDQG�VWUDWHJLHV�

WKDW�JR�EH\RQG�OHDGV�DQG�WUDIÀF�WR�PDNH�D�SRVLWLYH�LPSDFW�

RQ�UHYHQXH��6SDQQLQJ�6(2��6(0��6RFLDO�0HGLD��DQG�&RQ�

WHQW�0DUNHWLQJ��RXU�VHUYLFHV�KHOS�HQWHUSULVHV�DFTXLUH�QHZ�

FXVWRPHUV�PRUH�HIÀFLHQWO\�DQG�JDLQ�DQDO\WLFDO�LQVLJKW�LQWR�

UHYHQXH�JURZWK�

)RXQGHG�LQ�WKH�6DQ�)UDQFLVFR�%D\�$UHD�RYHU�D�GHFDGH�DJR��

:HEPDUNHWLQJ����VHUYHV�DV�D�VWUDWHJLF�PDUNHWLQJ�SDUWQHU�

WR�KXQGUHGV�RI�HQWHUSULVHV�DQG�IDVW�JURZLQJ�VWDUWXSV�

DFURVV�D�ZLGH�YDULHW\�RI�LQGXVWULHV��)RU�PRUH�LQIRUPDWLRQ��

SOHDVH�YLVLW www.webmarketing123.com.

CONNECT WITH US
webmarketing23.com _�������������
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Start optimizing with our mobile search checklist:

1. Rank for long tail keyword queries with FAQ content.
+XPPLQJELUG�LV�KXQJU\�IRU�GHWDLOHG��UHOHYDQW�FRQWHQW�WR�DQVZHU�WKRVH�FRPSOH[��ORQJ�WDLO�
VHDUFK�TXHULHV��$GGLQJ�DQ�LQ�GHSWK�)$4�VHFWLRQ�WR�\RXU�ZHEVLWH�LV�D�VLPSOH�VROXWLRQ��)LUVW��
TXL]�\RXU�VDOHV�WHDP�RQ�WKH�PRVW�SRSXODU�TXHVWLRQV�SURVSHFWV�DVN�DERXW�\RXU�SURGXFW�RU�
VHUYLFH��&UDIW�WKH�UHVSRQVHV�ZLWK�VWUDWHJLFDOO\�VHOHFWHG�NH\ZRUGV�DQG�\RX·UH�RQ�\RXU�ZD\�
WR�FUHDWLQJ�WKH�GHWDLOHG�FRQWHQW�+XPPLQJELUG�GHPDQGV�

2. Troubleshoot for major mobile UX errors. 
'XH�WR�WKHLU�FRPSOH[�QDWXUH��VHSDUDWH�PRELOH�VLWHV�KDYH�D�KLJK�PDUJLQ�RI�HUURU�FRPSDUHG�
WR�VLWHV�EXLOW�RQ�UHVSRQVLYH�GHVLJQ��:DWFK�RXW�IRU�WKHVH�FRVWO\�PLVWDNHV��DV�SRRU�XVHU�
H[SHULHQFH�RQ�PRELOH�FRXOG�FRVW�D�ZKRSSLQJ�����GLS�LQ�VPDUWSKRQH�WUDIÀF�

3��%XLOG�SURÀOHV�IRU�ORFDO�GLUHFWRU\�OLVWLQJV�OLNH�<HOS�DQG�7ULS$GYLVRU�� 
if applicable.
$JDLQ��LI�\RXU�EXVLQHVV�SURPRWHV�D�EULFN�DQG�PRUWDU�ORFDWLRQ��WKLV�LV�DQ�DEVROXWH�PXVW�WR�
RSWLPL]H�IRU�SRVW�3LJHRQ�ORFDO�VHDUFK�

4. Optimize your site for Google’s Knowledge Graph.
*RRJOH�HPSKDVL]HG�WKH�LPSRUWDQFH�RI�WKH�.QRZOHGJH�*UDSK�LQ�ERWK�WKH�+XPPLQJELUG�
DQG�3LJHRQ�XSGDWHV���2SWLPL]LQJ�IRU�WKH�.QRZOHGJH�*UDSK�PHDQV�JDLQLQJ�PRUH�6(53�UHDO�
HVWDWH�IRU�EUDQGHG�VHDUFKHV�

The data is clear:�ERWK�B2B and B2C customers are evolving�WR�UHO\�PRUH�RQ�
PRELOH�GHYLFHV��0DUNHWHUV�PXVW�DQVZHU�WKH�FDOO�QRZ�WR�EXLOG�D�VPDUW�PRELOH�PDUNHWLQJ�
VWUDWHJ\�RU�WKH\�ZLOO�IDLO�WR�NHHS�SDFH�ZLWK�WKH�PRGHUQ�EX\HU��

Let us help: Sign up for a free digital marketing consultation!

twitter.com/webmarketing123

facebook.com/webmarketing123

linkedin.com/company/webmarketing123

plus.google.com/webmarketing123

www.webmarketing123.com
http://searchenginewatch.com/article/2352106/Mobile-Implementation-Errors-Cost-Sites-68-of-Organic-Smartphone-Traffic-Study
http://go.webmarketing123.com/DigitalMarketingConsultation_WP.html
https://twitter.com/webmarketing123
https://www.facebook.com/WebMarketing123
https://www.linkedin.com/company/webmarketing123
https://www.linkedin.com/company/webmarketing123
https://plus.google.com/+Webmarketing123/posts

